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IWF SHENZHEN 2025(Shenzhen International Fashion Sports &Technology Expo)will be
held at the Shenzhen Convention&Exhibition Center from September 19th to 21,2025.

@®Aimed at establishing a Global Sports Industry Supply-Demand Platform, the exhibition
gathers global fithess leaders and exhibitors to showcase their cutting-edge products and inno-
vations across the entire sports and fitness value chain.

@®Focused on empowering exhibitors to expand market reach, develop long—term partnerships,
and boost brand visibility,the expo will capitalize on Shenzhen's core strengths in technology,
global trade and supply chain integration.

@By integrating resources across China and bridging the Greater Bay Area, Asia—Pacific, and
global markets,it will serve as the flagship hub for smart sports technology in South China,

driving industry transformation through tech-driven innovation and cross-border collaboration.
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EXHIBITING SCOPE
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Fitness  Equipment

Commercial Fitness Equipment,Smart Tech Fitness Devices,
Accessories,Pilates Equipment and Supporting Facilities,
Small-Sized Fitness  Equipment,Functional  Training  Equipment,
Body  Testing/Correction Equipment,Sports  Rehabilitation
Equipment,Youth  Physical Fitness Equipment

Club Supporting Facilities

Gym/Club Management Systems,VR/AR Interactive Training Tech,
Gym Design and Construction,Ground  Laying,Locker,Training/In-
stitutional ~ Operations,Franchise,Fight Combat,Boxing and
Wrestling Training Comprehensive Matching.Sports  Fitness  App,
EMS Smart Wearable Devices,Beauty Slimming Products,Physical
Fitness Test System,Digital Intelligent Fitness System and Other
Supporting  Service

Sports Leisure Articles/Cross-Border
Trade Solutions/Swimming Gears

Household Fitness Equipment,Smart-Tech Home Fitness System
and Supplies,Intelligent Sports Gears,Smart  Wearable,Sports
Rehabilitation Massage,Sports Shoes &Apparel,Bags and
Suitcases,Outdoor Sports Equipment,Balls Sports and
Accessories,Swimming  Gears&Pool Equipmenta  Comprehen-
sive Service Platform for Cross-Border E-Commerce
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Nutrition Health
and Supplements,Functional  Health Food&
&Healthy Foods,Meal Replacement Bar,
Drinks Raw Materials and Equipment and Packaging

Cupand Punching Machine,Basic Nutrition,
Sports  Nutrition OEM Services

Youth Sports Education

Sports  Training  Equipment,Physical Education  Supporting
Education and Training Institutions,Sports
Products for Children,Business Promotion and
Agency Affiliation Recommendation for Sports Institutes,
Construction of School Stadium Facilities,Sports Teaching
Equipment for Young People

Stadium  Construction
Venue Materials and Stadium Construction,Venue Supporting
Facilities,Construction Equipment,Athletics  and Gymnastics
Equipment and Supplies,Fence and Purse Seine HVAC
System,Indoor and Outdoor Balls,Acoustic and
Sound Insulation  Materials,Smart  Trails,Amusement
Park Sports and Related Supporting Facilities,Campus
Campus Intelligent Safety Monitoring Equipment,

DigitalApplication Platform
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IWF SHENZHEN 2025 Opening Ceremony

-China Fitness Industry Leadership Forum(Shenzhen) (:‘()1\/[1)]3’I‘I’I‘I()NS%Eﬁ;’ﬁl

- B2B Export Trade and Cross-Border E-Commerce Forum

-Cross -Border Hot-Selling Products(Sports&Fitness)Release Conference .Z@ﬂ%j{ufﬁ o TWF HTJ‘ l%j{@%’ 7{%3@%
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@Grand Fitness Gala&Fitness Industry Awards Ceremony
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Overseas Visitors Categories

{5 /{B5RER Fitness Center/Club 24.42%

#HHEOAT/BR 527 Importand Export Corporation/Trading Comapny 23.03%

& E/2447 Wholesaler/Distributor 15.58%
#i&E7R Manufacturer 13.26%
% &5 Online Store 7.13%
{#5E4F#E Fitness Bnthusiast 5.72%
RIBIE /T E IS/ Retailor/Chain Store 4.62%
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BREE/BT | Store/Supermarket 0.93%
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BREM 12, B, fff ShoR. BFEhE 0
Commercial Equipment(Strength,Aerobic,Accessories,Pilates,
Digital Strength,Body Measurement Devices,etc.)

FRRFIREIMEERE, PR £HAm
Household Series and Sports Accessories
(Including Rehabilitation,Protective Gear,Boxing Equipment)
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(Albumen Powder,Nutritional Supplements,Functional Foods,etc.)
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(Management Systems. Design,Oxygen Chambers,Floor Mats,etc.)
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PoolFacilities
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Physical Education Equipment
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37.88%

RMEZTULEBRME=RES

To Get More Information on Industry Trends and Products
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To Place Orders
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To Search for More Cooperation Oppotunities with Exhibitors
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To Survery the Possibility to Exhibit Next WF
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Promotion Service

eExclusive Electronic Invitation:
Build VIP Networks &Achieve Industry Head Effect

‘Media  Matrix(Website,New  Media,Mass  Media)
eShow Directory(Catalogue)Promotion
‘WeChat Promotion(Official Account Articles &Video Channel)

-‘Media Interviews

Onsite-Service

eB2B Trade Matchmaking

eChinese Translation Service,Luggage Storage
eHotel Discount Reservation,Free Hotel Service
‘Booth Building Service Recommendation

eExhibitsCarier Recommendation
eConference Room/Stage Rental

Platform Promotion

Products and Services Promotion &Brand Promotion
(Including  Logo/Enterprise  Introduction/Core  Product

Information,etc)

B2B Trading Ecological Platform

IWF Global:
www.iwf-china.com

Powered by Google search engine,WF Global is based on the
SaaS platform architecture for the website construction to

optimize and promote the foreign trade marketing solutions,
enabling enterprises to quickly obtain a large number of overseas
high quality inquiries.

Official Website Promotion:

www.ciwf. com.cn/e
www.ciwf. com.c



https://www.iwf-china.com
https://www.ciwf.com.cn/en
https://www.ciwf.com.cn
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BOOTH TYPE AND COST
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BRRAL
Standard Boutique Booth
IM?3(3mx3m)
.,../‘1/. ® — 5K @ OneTable
i, e -,’: » © miEHEF @ Two Chairs
g # '_;3)._- ;‘.';_._"_" g @ —RAPETAFHER 3 One Exhibition Lintel (Bilingual)
tnllllnlﬁ' : ~ A (MFAORHEAERIER) (Two-Side Open Booth with Two Lintels)
Mty @ — 1220V BRI RE @ One 220v Socket
® MWIGUT ® Two Spot Lights
® B/=EEKR 6 Two/Three Panels
@ BAIAEAE @ Space and Carpet
I — S i RUMRERESE, EUMATNNE.

Note:The picture is for your reference,
and the real booth comply with release onsite.

it (36m2 &)

Raw Space(Minimum 36m?)

k. BHIHM, TEMEKE
Note:Raw Space with no furniture equipped.

—— | - = e —
- KB AL FEHEXOTF AL S
. \%m*% Boutiqu@ Two—side Open RaW Space~
Area\Type Boutique (36m?2 F Fi)

(3mX 3m) (30X 3m) (Minimum  36m)

R4 17, 8007G/ F@ AL 18, 80070/ @A 1,6007G/m?
estic RMB17, 800 RMB138, 800 RMB1, 600,/m?

Al 3, 5003 7/ R AL 3203 70 /m?
Jversea USD 3, 500 USD  320/m?
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Shanghai Donnor Exhibition Service Co.,Ltd.
EJETEL:13816644025 & #B# E-MAIL:29500241@163.com



